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Cari Stakeholder,

As youread this Report, we are celebrating 180 years of FratelliBranca Distillerie, an yearsversary
of which we are deeply proud. It is an important milestone for a family business that has been
able to “Novare Serbando” — innovate while remaining faithful to tradition — carrying on the
motto of the founder Bernardino Branca.

It is thanks to the ability to innovate in tune with the evolution of the socio-economic context,
market trends and consumer needs, that we have come this far, without ever leaving behind the
values that have made our family’s industrial and entrepreneurial reality solid.

Since its origins, the Milanese distillery has been able to blend craftsmanship and beauty,
building a real artistic and communicative path that crosses eras, cultures and languages.

Proudly now in its sixth generation, we continue to pursue an entrepreneurial vision based on
solid values, but always open to the future. And the market recognizes it: for four consecutive
years we have been in third place in the Shaken’s Impact ranking as the best-selling product
in the world in the bitter/spirits aperitifs category. Fernet-Branca, an iconic product, has seen its
evolution from a healing digestive to a bitter more loved by Italians and beyond.

2024 has been a year of responsible evolution and gratitude for us. Gratitude to our
stakeholders, to the people who contribute every day with commitment and passion to our
growth, to our partners and customers and to the heritage that we respect with respect. It has
also been a year full of new opportunities to be seized and faced with courage and awareness:
opportunities to innovate, to consolidate relationships, to generate shared value.

Within this trajectory of responsible evolution lies an initiative that well represents our idea of
concrete and circular sustainability: the project to recover decommissioned barrels used in our
production processes. In 2024, this initiative prevented the disposal of around twenty tons of oak
wood in landfills, transforming it into raw material for parquet flooring.

A gesture that goes beyond waste management, becoming a symbol of a mindset that
regenerates what is old and projects it into a new life cycle. It is in actions like this that the true
spirit of “Novare Serbando” is revealed: innovating with respect for memory, giving continuity to
tradition through the ability to transform it.

For the Branca Group, sustainability is not a separate project—it is part of our identity, of our way
of thinking and acting. We have invested in innovation and technology to improve the efficiency
of our plants, reduce emissions, and strengthen an increasingly circular production chain.

But our commitment goes beyond the environmental sphere: we believe that true sustainability
is born from people. That's why we continue to enhance the skills of our employees, promote a
culture of safety and mutual respect, and cultivate a working environment where passion and
responsibility can translate into shared value.

With gratitude,

- xi(“::{l_ 1-_'55—['?.1..1 -1-3}\_“1

Niccolo Branca
President and CEO of Branca International and Fratelli
Branca Distillerie S.p.A.
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Along history marked by  Internationality is in our DNA: Located in Milan and In New York, deeply
prestigious international spices sourced from four Buenos Aires, both uphold connected the North
recognition. continents are masterfully the highest quality American market.
crafted in Italy, giving our standards.
products their unmistakable
excellence.
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The pride of being chosen in over Amari, Vermouth, Bitters, Recognised in major national
160 countries worldwide, and of Liqueurs, Brandy, Grappas, and international competitions,
representing Italy as a trusted Vodka, Ready-to-Drink, and  our spirits embody Italian excellence
distributor for more than 40 premium Wines. chosen every day by top bartenders
international brands. and discerning consumers alike.
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In 2024, Branca Group's emissions amounted to 3.294 tCO,e, remaining substantially stable compared
to 2023 (+3%).

In 2024, the Group recorded a reduction in total water consumption, decreasing from 36.432 m? in
2023 to 33.924 m?, equal to a 7% drop.

In 2024, total waste decreased by 8%, from 3.306.916 kg to 3.048.063 kg.

The Group reported a total of 368 employees, marking a 7% increase compared to 2023.

In 2024, Branca Group generated an economic value of €465.89 million, up 19% compared to 2023.




Fratelli Branca Destilerias S.A.

In 2024, the Argentine company’s energy consumption increased by 4%, from 24.807 GJ to 25.765 GJ.
In 2024, the company’s emissions amounted to 2.448 tCO,e, remaining substantially stable compared
to 2023 (-1%).

In 2024, the company recorded a reduction in total water consumption, decreasing from 31.471 m? in
2023 to 29.429 m?, equal to a 6% drop.

In 2024, total waste decreased by 17%, from 1.386 to 1156 tons.

In 2024, the company had 224 employees, 13% of whom were women, a figure stable compared to
the previous year.

All employees are hired under permanent contracts.

In 2024, the number of suppliers the company works with remained unchanged.

In 2024, the percentage of suppliers with at least one certification remained unchanged at 100%.

In 2024, the company generated an economic value of €307.47 million.

Fratelli Branca Distillerie S.p.A.

In 2024, the Italian company’s energy consumption increased by 6%, from 8.139 GJ to 8.642 GJ.

In 2024, the company’s emissions amounted to 807 tCO,e, up 9% compared to the previous year.

In 2024, the company recorded a reduction in total water consumption, decreasing from 4.961 m? in
2023 to 4.495 m?, equal to a 9% drop.

In 2024, total waste decreased by 2%, from 1.921 to 1.892 tons.

In 2024, the company had 90 employees, 46% of whom were women, an 8% increase compared to
the previous year.

92% of employees are hired under permanent contracts.

In 2024, the company increased training hours from 1.269 to 1.939, thanks to regional funding that
expanded the training offer.

In 2024, the number of suppliers the company works with increased by 31%, from 86 to 113 new suppliers.
In 2024, the percentage of suppliers with at least one certification remained unchanged at 85%.

In 2024, the company generated an economic value of €81.60 million.

Fratelli Branca USA

In 2024, the U.S. company’s energy consumption increased by 46%, from 261 GJ to 382 GJ.

In 2024, the company’s emissions amounted to 39 tCO,e, up 86% compared to the previous year.
In 2024, the company had 52 employees, 44% of whom were women, a 33% increase compared to
the previous year.

All employees are hired under permanent contracts.

In 2024, the company recorded a significant increase in training hours, rising from 14 to 644.

In 2024, the number of suppliers the company works with remained unchanged.

In 2024, the percentage of suppliers with at least one certification remained unchanged at 25%.

In 2024, the company generated an economic value of €51.21 million.









BRANCA'S PROFILE

From Fratelli Branca Distillerie, founded in 1845, the
Branca Group was born as an ltalian family-owned
business with a strong international presence and 180
years of history in the spirits sector. The Group has been
led by the Branca family for five generations, with the
sixth already involved in management, demonstrating

The corporate structure includes:
- Branca International S.p.A. (Italy)
- Fratelli Branca Destilerias S.A. (Argentina)

entrepreneurial continuity that combines tradition
and innovation. The Group’s activities range from the
production and distribution of globally recognized
alcoholic beverages to the management of real estate
and financial investments.

- Fratelli Branca Distillerie S.p.A. (Italy)
- Branca USA Inc. (United States)
- Branca Real Estate S.r.1. (Italy)

The current corporate configuration is the result of a reorganization process started in 1999 by the current Executive
President, Niccolo Branca, which led to the establishment of the Branca Group. Following recent organizational
updates, Branca International S.p.A., headquartered in Milan, ceased to operate as the Group’s holding company.

It now acts as an independent entity, alongside the main operating companies dedicated to the production and

marketing of spirits:

- Fratelli Branca Destilerias S.A., based in Tortuguitas, Buenos Aires Province, Argenting;

- Fratelli Branca Distillerie S.p.A., the historical and operational heart of the Group, based at the Via Resegone

plant in Milan;

« Branca USA Inc., founded in 2019 in New York, with the aim of directly managing the import, distribution, and sale of

Branca products in the North American market.

Through these three companies, Branca products are
marketed in 160 countries across five continents. The
Milan plant serves the national, European, US, and
Asian markets, while the Argentine production site is
dedicated to the local market and other South American
countries, including Chile, Uruguay, Paraguay, Bolivig,
and Brazil. The Group has also consolidated its presence
in domestic markets through distribution agreements

with high-end international brands. In parallel, it
operates in the real estate sector through Branca Real
Estate Sr.l, which manages the Group’s real estate
assets, including industrial, residential, commercial, and
cultural buildings, as well as agricultural estates in Italy
and abroad. Finally, Branca International S.p.A. is also
active in the financial sector, independently managing
its assets through diversified global investments.
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In 1845, with the founding of Fratelli Branca Distillerie S.p.A., Bernardino Branca
began producing Fernet-Branca in Milan, a herbal liqueur originally created
for medicinal purposes, to combat diseases such as cholera and malaria. The
product quickly crossed national borders, establishing itself in Europe and the
Americas, even during economic crises like the Great Depression.

From an artisanal laboratory, the business gradually transformed into an industrial
enterprise. The original headquarters in Porta Nuova was expanded and later
moved to Via Resegone, where the production site is still located today. By the
end of the 19th century, the company began exporting its products, consolidating
its identity with the creation of the company logo in 1895, which remains the
brand’s symbol.

Throughout the 20th century, Fratelli Branca Distillerie S.p.A. intensified its
international presence, opening in Switzerland, France, the United States, and
Argentina. In Argenting, local production began in 1941 and continues today at the
Tortuguitas plant. Expansion was not limited to production: in 1965, Brancamenta
was launched, a new liqueur which enriched the product range.

Alongside industrial growth, the company also invested in enhancing its history
and culture. In 1981, the Maria Branca Study Center was founded, and in 2009, the
Branca Collection, a museum open to the public, was inaugurated.

The creation of Branca International S.p.A. in 1999 marked an evolution in the
Group's strategic management, and the restoration of Branca Tower in 2002
strengthened the bond with the city of Milan.

In the following years, the company continued to diversify its activities, with the
creation of Branca Real Estate S.r.l. in 2006 and the opening of Branca USA in
New York in 2019, strengthening its direct presence in the North American market.

The entire history of Fratelli Branca Distillerie reflects a growth path that has
combined tradition and innovation, maintaining family governance and a strong
foundation in original values, while evolving into an international group.

THE SLOGAN “NOVARE SERBANDO"”

The slogan “Novare Serbando”, handed down from generation to generation,
represents the guiding principle of the growth of the Branca Group: innovating
while respecting tradition. This approach has allowed the company to maintain
continuity in the quality and craftsmanship of its products, adapting over time to
the evolution of the socio-economic context, market trends and consumer needs.

The slogan summarizes the company'’s identity and the way it faces the present
andlooks tothe future, maintaining the values that have characterized itsindustrial
and entrepreneurial history. The “serbando” recalls the founder’s intuition and
the continuity of the original formulas, while the “novare” reflects the ability to
introduce production and commercial innovations that have contributed to the
development of the Group.




THE GROUP’'S BRANDS

Fernet-Branca, created in 1845 by Bernardino Branca,
is the central product of Fratelli Branca Distillerie
S.p.A. Over time, the Group has expanded its offering
beyond bitters, consolidating historic brands such as
Brancamenta, Stravecchio Branca, and, since 2019,
Stravecchio Branca XO.

At the industrial level, the Group operates through
Fratelli Branca Distillerie S.p.A. (Italy) and Fratelli Branca
Destilerias S.A. (Argentina), adopting an expansion
strategy based on partnerships and acquisitions. The
portfolio has been diversified with line extensions and
the integration of recognized brands.

Among the most recent acquisitions:

- 3

BORGHETTI CARPANO PUNT E MES
Espresso coffee liqueur Carpano Rosso (Classico), Bianco, Dry, Botanic Bitter, & ANTICA FORMULA
and sambuca Carpano Negroni, and Carpano Mi-To (ready-to-drink) Premium vermouth

Other products in the portfolio include:

SERON
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CANDOLINI VILLA BRANCA SERNOVA
Grappa (market leader in Italy) Chianti Vodka (standard, flavored,

Tropical Passion, Sweet Apple Pear)




Distribution also includes:

COGNAC
De Luze

GIN
Nicholson, Tobermory

WHISKY
Tobermory, Deanston,
Bunnahabhain, Scottish
Leader, Ledaig, Black Bottle

In Argenting, Fratelli Branca Destilerias S.A. distributes:

VINI
Fabré Montmayou, Infinitus

LIQUORI
Stregaq, Liquore di Limone Strega

Below are the products with their respective logos.

Branca Brand & acquired historic brands

LIQUORI
Passod, Lucas Bols, Galliano,
Fluere, Teqiula Partida

WHISKY
The Macallan, The Fomous Grouse,
Highland Park
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Other brands distributed in Italy
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Other brands distributed in Argentina
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BOARDS OF THE MAIN OPERATING COMPANIES:

FRATELLI BRANCA DESTILERIAS S.A.

8 members (2 women, 25%). The number of members is defined by the Assembly (between 3
and 9), with a renewable three-year mandate. Each effective director may have a substitute
appointed for the same period. Decisions require a majority presence and are approved by
a majority of votes. Legal representation is entrusted to the President or, in their absence, to
a Vice President. Supervision is entrusted to a Statutory Auditor, elected for three years and
eligible for re-election. The Assembly also appoints a substitute Trustee. The Board currently
consists of:

« 8 effective directors « 1 statutory auditor

* 6 substitute trustees * 1 substitute trustee

The Board meets quarterly to analyze company performance. The company is subject to Law
No. 19,550 on companies. The mandate ends with the general assembly in April 2025.

FRATELLI BRANCA DISTILLERIE S.P.A.

10 members (7 men, 3 women). The number of members is defined by the assembly with
ordinary majorities, with mandates lasting 3 years. Each effective director may have a substitute
appointed for the same period. Decisions require a majority presence and are approved by
a majority of votes. Legal representation is entrusted to the President or, in their absence, to a
Vice President and the Managing Directors.

BRANCA USAINC.

6 members, all men. The Board defines strategic objectives and company policies in line with
the Parent Company. Branca USA also has three committees. The Remuneration Committee
defines and implements competitive remuneration policies aligned with company objectives,
ensuring that executive compensation is linked to individual and collective performance. The
Executive Leadership Team, composed of key executives, defines and implements company
strategy, oversees operations, and develops talent. The Sales Leadership Team, composed of
key sales staff, leads sales activities and promotes a customer-oriented culture.

Finally, the Branca Group has implemented an Organizational Model 231.
The main governance bodies include:

 Board of Statutory Auditors: carries out continuous control to ensure compliance of company
operations with internal directives and social objectives, protecting company assets and ensuring
data accuracy, as well as preventing significant fraud and errors;

« Supervisory Body: pursuant to Legislative Decree 231/01,is responsible for overseeing the functioning
and compliance of the organization, management, and control model, as well as its updating. The
Supervisory Body receives both periodic and event-based information flows, allowing anyone aware
of possible violations of the Code of Ethics to report them to protect the integrity of the Company.

15



CORPORATE ETHICS AND INTEGRITY

The Branca Group pays particular attention to
transparency in relationships with key stakeholders—
customers, suppliers, and collaborators—considered
fundamental for the organization’s solidity and
reputation. In every country where it operates, the
Group is committed to ensuring conduct based on

loyalty, fairness, and compliance with local regulations,
promoting inclusive workplaces that respect individual
dignity.

To strengthen a culture of legality and responsibility,
the Group has adopted a comprehensive compliance
system, which includes:

@

CODE OF ETHICS
Drafted in 2006 following the Group’s expansion, it collects the
founding values of the corporate culture and defines the ethical
commitments of directors, employees, and collaborators in
business conduct and relationship management.

ORGANIZATION, MANAGEMENT, AND CONTROL MODEL
(LEGISLATIVE DECREE 231/01)

A tool to prevent crimes against Public Administration,
corporate and financial crimes, environmental and
occupational safety offenses. The model includes analysis
of sensitive activities and establishes a Supervisory Body to
monitor its effectiveness.

CODE OF CONDUCT
An integral part of Model 23], it regulates the rights, duties, and
responsibilities of the Group towards all parties with direct or
indirect relationships with the organization.

LOCAL POLICIES AND PROCEDURES
Adopted in line with Group values and guidelines, they guide
individual companies in achieving common objectives.

WHISTLEBLOWING PLATFORM
Active at Fratelli Branca Distillerie S.p.A,, it allows employees
to anonymously and confidentially report any illegal behavior
or regulatory violations, ensuring whistleblower protection in
accordance with current legislation.




In the most recent three-year period, no cases of freedom. The Branca Group ensures compliance with

corruption have been recorded or reported in any all regulations regarding product quality, consumer
of the Group’s operating entities. Furthermore, there and worker health and safety, the environment, and
are no companies or business units located in low- marketing practices.

tax countries or in countries with restrictions on union

In 2024, only one case of regulatory non-compliance was recorded, resulting in an administrative
sanction.

This concerned a batch of Grappa Candolini Bianca, whose back label stated “From the Friulian
tradition, skillfully distilled since 1898.” Following a report from MASAF (Ministry of Agriculture, Food
Sovereignty, and Forests), which considered the wording potentially misleading regarding the
product’s origin, the company chose to accept the sanction and consequently modified the back
label and website information, replacing the phrase with “From the Candolini tradition, skillfully
distilled since 1898,” and reworking the warehouse stock accordingly. This confirms the Group’s
ongoing commitment to regulatory compliance and transparent communication.










































































































































































































































